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Better Business for Spa, Medispa, 

Beauty, Wellness & Hospitality

Spa Australasia’s targeted distribution reaches 

the cutting edge 

of Spa and Beauty, Advanced Aesthetics, Hospitality, 

Wellness and MediSpa. 

Stand out from the crowd….with the industry leader



SPA...	 such a small word... such a profo d impact

SPA...	 to the consumer, the word spa is synonymous with the ultimate in high - end 

	 beauty and aesthetic care, quality away-from-it-all relaxation and 

	 eco-chic style

SPA...	 has now influenced the services that a business offers and their standard of 
	 service delivery, their architecture, interior design and products - through 
	 professional beauty and aesthetic medical services, hospitality and 
	 tourism, health and wellness,  and now retirement, leisure and large scale 		
	 residential, and even through to home design, furnishings and many different 	
	 areas of retail. 

SPA...	 makes a business and service more desirable, increases product sales, 
	 puts ‘heads in beds’ and sells real estate

ADVERTISE...	to the expansive market that deliver SPA and SPA 			
				    influenced services and sell SPA influenced products

SELL... more product to this lucrative sector

Spa Australasia Magazine is published by: The Intermedia Group ABN 9400 25836 82

41 Bridge Road, Glebe NSW 2099  p +61 (0) 2 9660 2113  f +61 (0) 2 9660 4419

the next-generation spa consumer has 
little interest in the hushed, pampering-

focused, luxury spa-palaces of old
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Gen Y Design HotelsTM Honeymoon Haven Antalya, Hillside Su, Turkey (see page 78)
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The Lipstick Effect:
n. During a recession, the tendency 
for consumers to purchase small, 
comforting items such as lipstick 
rather than large luxury items.
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Spa Australasia Magazine delivers the how, the why and the what of the Spa 

influence to business owners and managers - 

across spa and professional beauty, medispa and wellness, hospitality 

and tourism, plus a wide range of additional diverse sectors  

Over twelve years the rapidly expanding market has relied upon 

Spa Australasia Magazine to source the products and services they 

need to deliver spa style excellence 

Build your Brand with Longevity with Spa Australasia Magazine

Spa Australasia Magazine 
Over 100 pages of quality content, quarterly 

6000 copies personal direct mail

Rise above the clutter of the average … Share space and style with the best 

Advertising enquiries contact Publisher, Kirien Withers:  p 02 6737 6881  e kirien@spaguru.com.au

Editorial enquiries contact Editor, Anne-Marie Cook:  p 02 9569 6919  e anne-marie@spaaustralasia.com.au

As spas, with their need to be in synergy with their wellness 
message, and retreats and resorts – particularly in eco-
sensitive locations, strive to be more sustainable in their 
operations, the need for sustainability in building and 

interior decorating choices is moving to the fore. Design guru 
John Eussen talks to us about some examples of sustainable 

design choices steering us in the right direction.

Sustainable 
Interior 
Design

Design feature: ADO International “String”
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BEAUTY FOCUS FACE

Mushrooms for the Magic Lift
Germaine de Capuccini’s new non-

invasive anti-ageing solution - Timexpert 

Lift uses an extract obtained from 

Kombucha (mushroom or culture 

– famous for its ability to boost the body’s 

own illness fighting system). Combined 

with an innovative complex extracted 

from sesame, a hydro-filling action 

is achieved which “fills in wrinkles”

 – we love it. Call 1300 432 100 

www.germaine-de-capuccini.com.au.

AND AHA’S

VOLCANIC SAND

Silver the Ancient Healer 
As the west newly falls in love with Silver’s healing properties, Ayurveda 

has been enjoying its cooling and healing qualities for centuries. 
Calming and soothing inf lamed skin the Ayurda Silver Facial Treatment 
works in wholistic synergy to rebalance the energy of the body. Ayurda 

says – when the Ayurvedic protocols are delivered with integrity and 
passion the client is loyally yours. www.ayurda.com.au.

Volcanic sand rich in 
minerals and phytomarine 

AHAs give you the best 
of both worlds to reveal 
skin’s fresh luminosity. 

Algoane’s new Volcanic 
Exfoliating Gel is rich in 
trace elements, minerals, 

seawater and algae to exfoliate and 
smooth, restore and revitalise. From 

Advanced Cosmeceuticals on 1800 242011 
www.advancedcosmeceuticals.com.au/algoane.asp.

CERTIFIED ROSEHIP 
HYDRATION

LUSH ROSE HYDRATING 
CREAM FROM LIVINIA IS 

GETTING A CULT FOLLOWING. 

HIGH CONCENTRATIONS OF 

CERTIFIED ORGANIC ROSEHIP 
OIL LUXURIOUSLY AND INTENSELY 

HYDRATE, INSPIRING A HEALTHY 

GLOW, WITH THE MOST DELICATE 
ROSE PETAL SCENT AND LUSH NATURAL TEXTURE. 

CALL 03 9796 8941 WWW.LIVINIASKINCARE.COM.AU.

Think Greta Garbo & Vivien Leigh
Old school glamour with a contemporary twist, think 

Greta Garbo in The Temptress and Vivien Leigh in 

Gone with the Wind. Experiment with colour while 

you channel her perfectly stylish inner movie star. 

All ELES products are full of essential ingredients to 

revitalise tired winter skin – give her some refreshing 

glamour for cool, cool days. 

Visit www.elescosmetics.com.au.
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Exclusive Reach … 
Spa Australasia is the region’s only specialist spa services and style - business 
development and operations magazine. Distributed quarterly by personalised direct 
mail and subscription quarterly throughout Australia, New Zealand and the Pacific to:

•	 Spas, MediSpas and allied businesses offering spa-style services

•	 Beauty Salons, Skin Care Clinics and Advanced Aesthetics in A-B locations and tourism  

	 destinations 

•	 Select Wellness and Natural Therapy Centres, Cosmetic Medical, Integrated Medical 	

	 and Health Retreats 

•	 5-6 star and boutique hotels, resorts, lodges and retreats

•	 Consultants, designers and architects working within the sector

•	 Select hospitality, tourism, hairdressing, residential and retirement village developers

Spa Australasia Rates 2012

CASUAL 2x 3x 4x

Inside Front Cover - DPS $6,160 $6,005 $5,850 $5,700

Inside Front Cover - Single Page $3,160 $3,080 $3,000 $2,920

Full Page - Opposite Contents Page $3,160 $3,080 $3,000 $2,920

Full Page - Opposite Editor’s Page $3,160 $3,080 $3,000 $2,920

Inside Back Cover - DPS $6,160 $6,005 $5,850 $5,700

Inside Back Cover - Single Page $3,160 $3,080 $3,000 $2,920

Outside Back Cover $3,370 $3,285 $3,200 $3,115

Other Guaranteed Positions: +12.5%

Double Page Spread $5,475 $5,340 $5,200 $5,065

Full A4 Page $2,810 $2,740 $2,670 $2,595

Two Thirds Page $2,035 $1,985 $1,935 $1,885

Half Page $1,755 $1,710 $1,665 $1,625

Third Page $1,220 $1,190 $1,160 $1,130

Quarter Page $925 $905 $880 $855

Front Cover $4,310.00

Front Cover Package - Includes double page 
display adv or advertorial

$7,340.00

All rates quoted are exclusive of GST.

From Salon to Spa
An Award Winning Small Operators Secrets
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Design HotelsTM Inspiration
DESTINATIONS FOCUS

Need some stimulation to formulate your unique theme for your spa or retreat concept, or simply a way to package 
experiences for guests targeted to their personality? Take some inspiration from these two unique honeymoon hotels 
at opposite ends of the spectrum. Both are members of Design HotelsTM, Ana Yela in Marrakech seduces romantic 
souls while design purists can dance into disco glam at Hillside Su on the Turkish Riviera. Vive le difference!

Hillside Su >
HILLSIDE SU is a haven 

for style divas. All-

white architecture and 

furnishings act as blank 

canvases for injections 

of red, yellow, green or 

blue from multi-coloured 

light shows that set 

the tone for– lounging 

laziness and a taste for 

culinary indulgence. 

Honeymooners are 

welcomed by a VIP airport 

transfer with strawberries 

and Prosecco on the way. 

At the hotel, they are 

greeted with - a personal 

goldfish which they need 

to take care of!

< The AnaYela 
ANAYELA TRANSLATES as “I am 

Yela”, the opening words of a 

handwritten story by Yela, a 

young woman who once lived 

in this house, that was found 

in a niche of the Riad when 

renovations began, the Arabic 

text was then incorporated 

into the design. Each room 

has a chapter of the love 

story inscribed on its walls. 

AnaYela’s honeymoon special 

comprises a romantic bath for 

two with incense, bath oils, a 

personal music compilation, 

champagne and homemade 

patisserie. A beloved can then 

be surprised with their own 

written love story presented 

by a traditional Moroccan 

storyteller or a henna artist who 

paints traditional designs on 

the bride’s feet or hands.

For bookings: www.designhotels.com 
All images courtesy of Design HotelsTM
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Volume 49	 Release: 30/4/12

	 Editorial Deadline: 5/3/12

	 Advertising Booking Deadline: 23/3/12

	 Advertising Material Deadline: 6/4/12

Volume 50	 Release: 27/7/12

	 Editorial Deadline: 8/6/12

	 Advertising Booking Deadline: 18/6/12

	 Advertising Material Deadline: 29/6/12 

Volume 51	 Release: 22/10/12

	 Editorial Deadline: 24/8/12

	 Advertising Booking Deadline: 7/9/12

	 Advertising Material Deadline: 21/9/12 

Volume 52	 Release: 23/1/13

	 Editorial Deadline: 2/12/12

	 Advertising Booking Deadline: 12/12/12

	 Advertising Material Deadline: 19/12/12

Dates

Advertisement sizes: A4 magazine
Trim size (mm)	 Depth		 Width
Full page	 297	 x	 210

Double page spread	 297	 x	 420

Type areas (mm)
Full page	 270	 x	 185

2/3 page	 270	 x	 120

1/2 page vertical	 270 	 x	 90	 horizontal	135	 x	 185

1/3 page vertical	 270	 x	 57	 horizontal	 90	 x	 185

1/4 page 					    horizontal	 65	 x	 185

Bleed material (mm)
DPS full bleed	 303 	 x 	 428

DPS Gutter bleed	 270 	 x 	 398

Full page bleed	 303 	 x 	 216

1/2 page vertical	 303 	 x 	 105	 horizontal	151	 x	 216

1/3 page vertical	 303 	 x	 70	 horizontal	103	 x	 216

1/4 page 					    horizontal	 86	 x	 216

Technical Specifications
File formats: Adobe Portable Document Format (PDF) – Please prepare all PDF’s as specified by the 3DAP guideline. 

Visit www.3dap.com.au for detailed instructions. Artwork is accepted on CD, zip disk or by email (up to 10mb).

Other formats: QuarkXpress, InDesign, Photoshop and Illustrator are accepted as long as all fonts are included and all 

images are in CMYK mode. Illustrator files must have all fonts converted to outlines/paths. 

Quickcut files are accepted. Quickcut offers the most advanced digital advertising delivery system available. For 

further information contact The Intermedia Group or go to the Quickcut website www.quickcut.com.au.

We do not accept ads in Word, PowerPoint, Publisher or any Microsoft software.

Images: Minimum of 300dpi at 100% scaling. Line Art images minimum of 1200dpi at 100% scaling. All Images must be in 

CMYK mode. Image file formats should be TIFF or composite EPS and should not be compressed.

Fonts: We accept Postscript fonts only; include both printer and screen fonts. We do not accept True Type Fonts. PDF files 

are to have fonts embedded. Fonts should not be stylised.

Bleeds: All bleed ads must have at least 3mm bleed all round.

Proofs: A coloured proof must be supplied with all ads. No responsibility will be accepted for reproduction of the 

advertisement unless a colour printout is sent with the disk as a frame of reference for the printer and all files saved as 

specified above.
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Advertising enquiries contact Publisher, Kirien Withers:  p 02 6737 6881  e kirien@spaguru.com.au

Editorial enquiries contact Editor, Anne-Marie Cook:  p 02 9569 6919  e anne-marie@spaaustralasia.com.au

Email Hi-Res PDF to Jacqui Cooper, Production Manager marked for Spa Australasia 
jacqui@intermedia.com.au and copy in Kirien@spaaustralasia.com.au 

Discs can be delivered to: Att: Jacqui Cooper, Spa Australasia, 
Intermedia Group, 41 Bridge Road, Glebe NSW 2099


